
 

 

2022 Homebuyer Insights Report 
Gen X and Baby Boomer Homeowners Spotlight 
Gen X and Baby Boomers account for 70%[1] of the 84.7 million owner-occupied homes[2] in 

the United States, so their plans for homeownership in retirement can greatly impact residential 

home inventory. Bank of America’s 2022 Homebuyer Insights Report explores the preferences and 

behaviors of this cohort of homeowners to uncover their impact on the next generation of buyers. 

The Role of Home in Retirement 
For Gen X and Baby Boomers looking toward retirement, few questions loom larger than whether to 

sell or keep the family home. With so much on the line, they’re thinking carefully about how their 

homes fit into future plans. 

When asked how their homes fit into retirement plans, those ages 45 to 76 said: 

Gen X 

Retire in a home 
owned prior to 

retirement 

60% 

Move into a new home 
for retirement and sell 

their previous home 

27% 

Baby Boomer 

Retire in a home 
owned prior to 
retirement 

76% 

Move into a new home 
for retirement and sell 
their previous home 

13% 

The top reasons for retiring in the same home owned prior to retirement were: 

“I like my current home and see 
no need to move” 

78% 
“I’ve put so much work into my current 

home that I don’t want to move” 

22% 

The current housing market creates further impetus for not-yet-retired Gen X and Baby Boomer 

homeowners to stay put. If they retired today, they would: 

Remain in their current home to 
avoid the high home prices and 

interest rates 

32% 

Remain in their current home 
because their current mortgage 

payment is low or they’ve 
already paid it off 

20% 

Sell their home in order to 
move to a place with a lower cost 

of living or leverage the equity 
they've built in their home 

10% 

Gen X and Baby Boomer homeowners will tap the equity they’ve built in their homes to: 

Live out their 
retirement dreams 

16% 

Invest the earnings 
(e.g. stocks, mutual funds, etc.) 

12% 

Remodel 
their home 

7% 

Making Homeownership a Reality for Future Generations 
While many Gen X and Baby Boomer homeowners have no plans to sell their homes soon, they’re actively 

helping the next generation take steps toward homeownership.  

Gen X and Baby Boomer homeowners plan to support the next generation in the following ways: 

Offer advice 
and support 

59% 

Give the next generation 
money for a home or give 
them their home to sell 

38% 

Pass down their home for 
the next generation to live in 

36% 

Offer to live together in a 
multigenerational space 

12% 

Their desire to help stems from an understanding that homeownership is worth it. Gen X and Baby 

Boomers say home is: 

A place where they’ve 
made memories 

41%

 A safeguard against current 
market conditions 

38% 

Financial stability that protects 
against increasing rent payments 

35% 

A place that they’ve customized 
to their lifestyle preferences 

35% 

A place that offers a 
sense of community 

27% 

 

 

 
 

[1]https://www .zillow.com/research/homeowners-consumer-housing-trends-report-2021-29736/  Zillow: Consumer Housing Trends Report 2021 

[2]https://fred.stlouisfed.org/series/EOWNOCCUSQ176N  U.S. Census Bureau

Methodology 
The study was conducted October 19 - October 23, 2022 by Ipsos and is based on nationally representative probability sample of 1,554 general population adult 
(age 45-76) homeowners. This survey was conducted using the Ipsos KnowledgePanel®, the largest and most well-established online probability-based panel that 
is representative of the adult US population. Panelists are scientifically recruited into this invitation-only panel via postal mailings to a random selection of 
residential addresses. To ensure that non-internet households are included, Ipsos provides access to a tablet and internet connection to those who need them. 
Because of this probability-based sampling approach, KnowledgePanel findings can be reported with a margin of sampling error and projected to the general 
population. The margin of sampling error for the general population sample is +/- 2.6 percentage points at the 95 percent confidence level.  

Additionally, Sparks Research conducted a national online survey on behalf of Bank of America between February 18 and March 8, 2022. Sparks surveyed a national 
sample of 2,000 adults ages 18+ who currently own a home or plan to in the future. The margin of error for the national quota is +/- 2.2 percent at the 95 percent 
confidence level. Select questions allowed respondents to choose more than one answer, resulting in responses that may equate to more than 100 percent.  

This material is provided for your convenience and information only. Bank of America assumes no liability for loss or damage as a result of your reliance on 
information in this publication. Our goal is for the content of this publication to be accurate as of the date this issue was printed. However, due to rapid changes 
occurring in the programs, products, and services offered within the home financing industry, we do not guarantee the accuracy or completeness of the 
information presented. 
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